
The Bandai Namco Group utilizes more than 500 IPs per year to roll out products and services. 
This section introduces examples of established IPs.

Since the launch of a game app for smartphones 
in 2015, IDOLiSH7 has achieved a high level of 
popularity, especially among women. The Bandai 
Namco Group is rolling out a wide range of prod-
ucts and services, including animations, live 
events, music CDs, and merchandise.

Launched in 1984, DRAGON BALL comics and ani-
mations have earned the support of fans around 
the world for many years. The Bandai Namco 
Group provides a wide range of DRAGON BALL 
products and services, such as home console games, 
network content, card products, and figures.

Anpanman has been popular among parents and 
children for more than 35 years. The Bandai 
Namco Group provides Anpanman products and 
services, centered on toys for infants.

The KAMEN RIDER series has been popular for 
more than 50 years and has earned the support of 
a wide range of age groups around the world. The 
Bandai Namco Group provides various KAMEN 
RIDER products and services, centered on toys.

This IP was introduced in 1999, and its comics and 
animations have been popular around the world 
for many years. The Bandai Namco Group is provid-
ing a wide range of products and services, centered 
on home console games and network content.

This IP was introduced in 2005. Centered on idol 
production game content for smartphones and 
home console games, it has earned popularity 
among a wide range of fans, without regard to 
gender. We are rolling out a variety of products 
and services, such as music CDs, live events, ani-
mations, comics, web radio, and merchandise.

With the theme of “eating,” PAC-MAN was created 
in 1980 as a game that could be enjoyed by all, 
without regard to age or gender. Since then, in 
addition to game development, PAC-MAN has 
been used in character merchandising and has 
appeared in a variety of company commercials. 
Even today, it is popular around the world. PAC-MAN 
is one of the in-house IPs that is representative of 
Bandai Namco.

This in-house IP was created as a portable nurtur-
ing toy in 1996 and today is supported by two gen-
erations—parents and their children. We are 
working to broaden the scope of worldwide activi-
ties by strengthening out-licensing.

Since it’s launch in 1979, it’s products have earned 
support among a wide range of age groups. 
Centered on visual products, these include model 
kits, home console games, network content, and 
amusement machines. In addition to Japan,  
initiatives are being rolled out around the world, 
including Hollywood films.

This IP, which was created from a project linking 
magazines, visual products, and music, was intro-
duced in 2010. In addition to magazine pages and 
visual and music content, live events are highly 
popular.

Since its broadcast debut in 1966, Ultraman has 
earned the support of a wide range of age groups, 
extending to two or even three generations. The 
Bandai Namco Group provides Ultraman products 
and services, such as toys and visual products.

The PRETTY CURE! series has been popular for 
over 20 years, centered on children aged three to 
six. The Bandai Namco Group provides a wide 
range of PRETTY CURE! products and services,  
centered on toys.

Celebrating its 50th anniversary in 2025 since its 
debut in 1975, the series continues to be loved not 
only in Japan but also across Asia. The Bandai 
Namco Group offers a wide range of related prod-
ucts and services, centered on toys.

Launched in 1997, ONE PIECE comics and anima-
tions have been popular around the world for 
many years. The Bandai Namco Group provides a 
wide range of ONE PIECE products and services, 
such as home console games, network content, 
and figures.
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Units Developing IP Products and Services

IDOLiSH7

DRAGON BALL SeriesAnpanman

KAMEN RIDER Series

BORUTO / NARUTOTHE IDOLM@STER Series PAC-MAN

Tamagotchi Series

Gundam Series Love Live! Series

Ultraman Series PRETTY CURE! Series

Super Sentai Series ONE PIECE
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Annual Number of IPs Utilized

More than 500
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MAJOR IPS IN GROUP 
PRODUCTS AND SERVICES
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